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** This . national suptsy attempted to discover the. . ea 
‘feelings ‘and perceptions of American viewers--about. the. roles of the’ 
media, about the degree of success broadcasters have as journalists 
and entertainers,: about the appropriate relationship ‘between 
government ‘and broadcast programming, and about the acceptability. oft - 
the commercial television systems. The first four chapters focus on: 
(1) trends in attitudes toward media between 1959 ang 1976, (2) media 
in election years, (3) - media compared to schools and: government. 
' during social change, © ‘and (8) attitudes toward programs and © oe " 
commercials. The final chapter. describes non ne pick was conducted. 
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* of the microfiche and hardcopy reproductions ERIC makes available 
* via the ERIC Document Reproduction Service (EDRS) . ° EDRS is not 
* responsible for the quality of the original document. ‘Reproductions 
* supplied by EDRS.are the best that can be made. from the original. 
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a This series of reports,. now numbering ten, -reflects a commitmi nt of this ” 
“Office to the television medium and -its iewing public. We.céntinue to 
believe that each party to this ongoing noone transaction’ communica: 
». tion must'be awaie of,the feelings of the other and that mutual awareness is 7 
-isthe key to the communication PROS Fe Fay ok ee = 
’ The decisions of broadcasters are made apparent in the programs they of- . 
- fer-and in the trends these offerings reveal. ‘Viewer behavior, in gross terms, * 
is clearly discernible through program ratings, charting as they do the rise 
and fall in the popularity of performers, individual Programs and program © , 
re genres. These matters are widely discussed. in the media and need noam- — 
'. plification here{,There are, however, affective’ and qualitative aspects of 
‘television which require deeper study; “<>, hn co eae 
' “These national surveys have attempted s6,discover’ ‘feelings and per-» 
- ceptions of American viewers—about the “roles /of the. media, ‘about the ~ 
. degree of succges'broadcasters have achieved as journglists and entertainers, i. 
about the ‘appropriate relationship between government and broadcast pro- 
#. gramming and about the acceptability of the commercial television system, *”” 
_. «The éighteen-year life of this series was not pre-planned. The first study, 
"although it touched on many subjevts, was intended to serve primarily asa 
measure of the public's canfidénce in television in the ‘aftermath of the-so- .: 
called “quiz scandals’ of ‘that ‘year. But public opinion researching isnot 
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of advertising. When appropriate, these have been repeated to, yield trend 
.data. ae he 


unlike peanut eating; once started, it's hard to stop. The 1959 data yielded in- 
teresting morsels—to the consumers’ as well as-the producers of television 


fare—and a biennial appetite for more was born. 


_ We have retained certain questions throughout the years. Others: have 
been. dropped when they no longer seemed relevant or when they failed to 
yield new, useful information. For example, for many years Roper had asked 
which mass medium respondents would keep if permitted to have only one: 
By 1972, it was clear that television's commanding lead was unassailable, 
and-likely to remain stable, barring cataclysmic social events. None have oc- 
curred and the question is no longer asked: As times, and circumstances have 
changed, new questions have been asked—about children’s programs, about 
television and aggressive behavior, about government control, about aspects 


In all, we have sought to provide to broadcasters, to ‘government, to‘cri- 


tics, to educators and tq an increasingly media-conscious audience-a range of .* * - 
“perspectives and a needed measure of perspective which would be lacking 


were this means of public expression left unexplored. *. 
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. This series of studies, begu 


“sion steadily increased its 1 


"The progress shown for television-has bgen mad 
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nin 1959, ‘has shown television increasingly. 
becoming the dominant medium in people’s lives. Erom a secoridary position — 
in ‘1959, television moved almost steadily upward in public regard ‘and ap: 
progfal Obits programming. After assuming a leading position in 1963, televi- 
ead in successive years, réaching a record high in 

in a holding position on 


ws television essentially 
rements. 


1974, . This 1976 study sho 
_ levels of:approval in the various comparative measu 


- bulence and change in-all aspects of American life: 
_im@res and customs-are far different from those of 1959—mostly because of : 
upheavals that occurred duyiy 
_ There was the trauma of ending the 


in different areas, 
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efuring a period pf tur- “4 
-Téday’s lifestyles, social...” 


ipg the sixties. The seventies presented prablems ea ' 
Vietnam WaPuick..° 
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‘ly Yollowed by Watergate and the resignation of President Nixon. Gerald 
Ford's ascendency to the Presidency brought a brief surge of -optimism:that, 
was soon ended by increasing inflation and a recession that threatened .to 
develop into a true depression. The pubjic reacted with increasing cynicism 
‘and skepticism toward leadership and institutions, with increaséd demands 
‘for consumer protection and with increasing apprehension ‘regarding the ~ 
future. Now; however, other of our curren studies show the tide of public 
‘confidence sharply on the rise: With signs of onomiccrecovery, the public is - 
beginning to show a more favorable attitude towards the institutions of 
society and a.measurably more hopeful attitude. about the future. a 


Dyring these years, television has proved ifself successful not only, in 
. meeting the challenges presented by demands for keeping up With charging ~ 
times, but in providing services and entertainment ofa caliber recognized by - 
_the public as essential to modern ‘life. Entering what may be a new era in 
America; television is in a unique position to bel : 
the needs of the future. ee 
__ At thy same time there appears t@ be a slight’ 
- commercial system on.which television is base and heightened sentiment 
for government control of programs. But these changes should be assessed in~ -- 
the context of ‘the fact’ that approval of the cominercial system still heavily 
‘outweighs disapproval, ahd respondents who want less government control: - 
’ of programs substantially outnumber those who want more. - - 


an effective force in mecting 


‘eakening of support for the - 
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, ..The current study was almtost equally divided betwgen trend questions ‘ 
asked in past studies and questions asked for the first time. 


\ 


Analysis of the results shows television holding its leading position with 
the American public. The public continues to, egard television as the 
number one source of news, and by a wide margin. Television also continues 
~ to be the most believableg@fdium. And as menti ned earlier, the public still 
. largely rejects government regulation ofPV programming, generally’ ap- 
"- proves of the progtamming it gets on TV, and endorses the commercial 
system. The ‘current study, however, shows some signs that the public is. 
- beginning to reftect or shaae ifcreased special interest group criticism of pro- ° 
_ gram content and of the-corhmercials that support them. This is particularly . 
_, true with regard to children’s programs.and the com mi rcials In thern, a fre: 
- quent target inrecent years. : : _ = eens 
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_ Since the first study in 1959, all ions COriiparing ‘the Various. média~ 


have been asked ahead of those questions that specifically focus on: televi- 


~-» sion, in order to.avoid bias. e, 


'.- The first question in each study has asked people where they get most of 

'.. their news. Television; which has led all other media on this question since © 

“ 1963, ‘tontinues' to hold a sizeab] lead, 15 ‘points, ‘over the second place ~ 

medium—the widest ever except if 1974. ° F . a 

. “First, I'd like.to ask you where you usually get most of your news about © 

what's going on‘in the: world today—from the. newspapers or radio. or 

_. — gelevision or magazines or talking to. people or where?” . * “xi 

Ee. ~ 12/59 11/61. 


1/63 11/64 . 1/67 11/68 - Wl o14/72:--1174 11/76 
most news: % % To | 


% % % % % % %, 


Television , 60 64 - 65° 64 a: 
Newspapeng 48. 50 %47: ce 
. Radio... .. - 23. 21° 21. fg. |: 
~ Magazineg, 5 Oink OU 
" Beople’ 406-4004 5005 
AW ee oe ee a te 
mentions 157 147 158.:958 145 140, 145 141. 144 | 
Don’t know or ie —_— _ “3 : aa. 
no answer | 1 3 3:3.°2.'3 I~ 1. - 
(DK/NA) | ie 3 oS 
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among the college’ educatéd\Since then, ‘the ‘two edia have been almost 
“even, with newspapers aay orl in fWf5, television ahead by one - . 
-point in 1974, and newspapers ahead by one point this year—58% to 57 Too 

‘In all studies ‘multiple’ answers: have been accepted when PXoplehave . 

named more than one medium. Analysis of multiple responses showed televi-  -%. 
~sién steadily increasin} its lead’as the single most-relied-upo medium up to 
1974, with well over one-third mentioning galy television in that year, and 
‘the same‘percentage again namingtafon year. “— ee 
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~ Until 1972, newspapers ‘had led. television as the main source-of ‘news 2? 
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: > Analysis of ° 2 ae : _ Cae. 3 . ‘ ; : 
-.multiple . fe 11/61 (11/63 11/64 1/67) 11/68" U7 nu72 174 76 
* pape «00 2 We %  % We 
TVonly «1. 18. 23 23. 5 293i 39 36 360 
| Nperggnly: #19 ‘21-20 18 19 2) 19 19. 21. 
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"The Relative Credibili yph Medi 7 6 ee ae 


Since 1961; television he 4s led as the most believable news medium, and in. 

,. 1968 reached a twé- to-one adyantage Gver newspapers. “By 1974, it had . 

ae ‘widened its margin over newspapers to a. two-and- a-half-to-one ad antage. 
This study shows it holding that lead by almost: the same margin. } 


ene | yok got conflicting or different reports ‘of. the same news story From . 
radio. television. the magazines andthe newspapers. which of the fotr 

* versions would t you be most gnclin to believe—the one on radio or televi- 
‘sion or maueeines or newspapers?” mo 
11/68 /, / 


Oe «12189 GE 11/63 11/64 yer vir 172 a ie: 
believable: . I GG: % I. TO “%. \% 

Television «2939. 96 «(41 Al “44 49 48 51 51: 
ee Newspapers 32 24 2A <a ‘ » 200 22... 
Sp Radio” {12-12 S12, BY7 .8 8 BHT 
+ »Magazines 10:10 10.10 8 W 9g (10 8 9 
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wey Trends in Hours of Viewing | roe Me de. 2% - - a e 


a ce tre oT oe one s Bats Bt ie ais ee 
Television Viewing increased. steadily between 1961, when we first asked . 
* ‘about the amount. of time individuals spent viewing television; and 1974." 


‘ e -when it reached 3:02 hours daily. Thisdar, viewing for the total sample, 
- - but not al-sub-samples, shows a drop-off. frorg- 1974,. to 2:53: hours. 


: However, it appears that ‘Tespondent perceptions in 1974 may lave-been 
at, distorted by events in’ that year (Nixon resigning, Ford’ assuming the 


“"" Presidency; etc.). If tht progression in amount of viewing time is looked at 


rise Ben spent’ with television reflected in mord precise measurements 


*. omitting’ 1974, the 1976 figyge. appéars to be ee the more eradal : 


this mension of television usage, e.g., the A.C. Niglsen Company’s reports. . 
While answers § this question are subject to respondents’ reporting error, 


~ the trend Tesults Are meaningful, -even if the absolute responses may bes” 
somewhat -off the mar! eh ; - > 2 
. On an gverage d about how many hours do. you personally spénd 


a a 


. _ GL es 1176+ “M67. 1/68. 71 IVY2 WNT# N76 * 5 


e age * 


; gh). . oy 
_ Median hours , 


ofviewthg’ (27 2:34 2:58 2:41 2:47 2350-2550 9:0272:53 
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Televison viewing: by the college éducated, while consistently below the.” 
‘ natjgffal averag® each year, has been‘steadily increasing since 1961, except 
x a drop-off in 1972..There was a marked increase in viewing in 1974, 
: however, which has held up this’ year. Reported television viewing’ has 
- shawn a similar pattern among the upper economic groups, althousl the Bis 
lower reported viewing this year than irrthe abnormally-high 1974 peried. 


oy 7 : - Bs ; r : — a. 

Median reported hours ; ~ 3 _— pe 

of viewing by: ‘ © EGE 1164) 67-1168 Th 1172-174 E76 
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" “Gollegeeducated = 1:48 2:04 2:19 -2:be' 3:19 2:12 2:23-9:04” 
Upper gconomiclevels 2:02 2:14 2:21 2:24 2:30 2:29 2:47 2:40. 
ion so ° o . * ‘ ‘ \ . ey ‘ , 
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7 ‘the. five seule ccdashed between: 1964 and 19 eoplnw were’ aie 
* ad er each of the Rip elections (three Presidential andxtwo. mid-term) about. — 


their ‘sources of information: on candidates running at different levels of : 
-. government: 7, es 


ms - “During the last election ‘campaign, ‘from what ‘source did you bes f 
~ best acquainted with the candidates for city (town) and county offices— 
< from the wtéwspapers 0 of radio or television or magazines-or talking: to 
~. peoplé. or where? What about candidates for ‘state offices? And what 
, Mout tHe, Candidates for national offices—the Presidency, the Senate and 

Y fhet House epresentitioes?” ho oe . oe ¢ 


es *The question about candidates ‘for national offices \ was not included in-the 1967 study. ‘When 
,. asked following the mid-term election of 1970, the question read: “And what about candidates - : 
for national office—the Senate and the House of Representatives?” 
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a i . In every year,, newspapers led television i in acquainting people with ¢ ean-s. 

a didates. for local offices. The results for state, offices were less clear, : -althongh’ 
: television led newspapers:or ‘was. even ‘With them in-all ‘studies. Televisiqn | 

«clearly overshadowed new Spapers as a source for becoming: acquainted ‘with 
7 cartdidates for national office, whether i in mid-term or Presidential election. 


In earlier years ‘there had been some question in our minds’ a as to whether. 
these: questions may. ‘be imprecise because of inconsistent respondent: inter- 
_Pretation' of’ “tocal” vs, “tate” vs. “national.” (For example,'.are Con- 
:“ gregsmen thought a ‘as: “local” because they are -electéd only. from their 
‘districts, or‘as “national”. because they,go to Washington? Are US. Senators 
‘hought.of as “state” or “national’ Py : a re. 


Therefore, we asked differentiyaworded questions of half of the saniple 
after tle 1575 ajid 1972 elections, using What we felt to be clearer illustra. . 


tions for the three levels of office. , , os vay 4 


* 


- Because he newer versions of the eer een. to provide sharper: 
answers, dail in the same direction as the earlier, versions,fiq the-I974 study; 
___ we used the newer versions of the question only¢ omitting; of course, the 
Presidential/mentio#\in the na ional elegtions’ question. In the current study, 
“hk” we wished fo trv.a further dification ¢ of these questions—one that askéd™” 
a not only out - the candidates but ‘al$6 ‘issues. Therefore. we asked the 
"1970- 197 version of half the: ‘sample, and. somewhat differently worded « 
“ quéstions. bringing i in issues, of. the other half of the sample. - a 


. 


‘The trend ques ions asked i in the current study were: . Does, 
i : . | v : : ‘ ; : , 7 
“Brom what source did you become. bes acqhainted w ith the candidates : 
P running in local elections—like mayor, members of the state. legislature. 
‘ ete. —from the newspapers or radiv or television or magazines or talking. 
40 people or where? What about the candidates running. in statewide 
elections—like, U.S. Senator and Governor®And: Th hat about the can- 


didates i in the. national election—for Presidentrand View: President?” 


: . 2 ee . . 


-In all studies since 1971 {as with the’ earlier versions of the qucstions 
newspapers led television i in acquainging- people w ith,local candidates. It is. 
“interesting to-noteshowever, that both newspapers and television are up as 
sources of information in-this study. une “talking to people” has been 
steadily declining in recent ¥ears. ee os a . 
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In statewide dections, television cofitinues to chow a clear and increasing 
lead over newspapers. In both mid-term elections, Staha 1970, television 
"was stronger relative to newspapers than in the 1972 Presidential election. In 
1974, the report speculated that this could be characteristic of the two kinds 
of elections, and noted that another reading ona Presidential election would 
determine this more clearly. The current readjng indicates that even if this is 
true, television.is nevertheless i increasing its already strong position: with the 
‘public as a source atewide election information. 
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"ow ? me re “7a 6 
Statewide elections: . (1% 2 % .. % = To 
Television — 49 48. 53 
: ‘Newspapers 39 33 35 
Radio’ wa 6 & 5 
People oo =~ 6 6 
Magazines" a & 1 aes 
Other (a4 275 2. 3 
2 Total mentions 108 ” 97. = 103 | oem, 
. 7 wy a ole 


Television increasingly. overshadgws newspapers as a source for becoming : 

acquainted with candidates for ‘natjonal office, with television At a record 

~ lead over newspapers in the 1976 election—quite likely due to this past year’ s° 
Presidential and Vice Presidential television debates. ie 
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“ythan newspapers. Past st dies have shown televisio 
ES - elections, ‘and: its meigin’ f dominance has increased we 
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oa ; ° \ 66 15° ; 
Newspapers | ; sé an 26 ~ 20 
Radio so 6 4 

- People * - 5 2... 
Magazines : eS 5 sos 
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These three questions confirm as welkas clarify reqults seen in the past. 
Newspapers appear to be the most important tiedius in local elections; 
although television i is rising in importance. Beth news} apers, ‘and television 


are. importandsja statewide elections with teleigin€ increasingly. more so 
AN ominant in national 


kedly.in 1 the current. 


"Variations of the Eldbtion Questions . 


To explore the effect of asking ‘bout issues as well as candidates i in these 
shes we. asked clferently worded questions: of half the sample in this 


. ak a “og 
* . ; a 


“From what source did you become best acquainted with the candidates e 
and issues in local elections—candidates and issues in races like mayor, 


: “members of the state legislature, etc. —from the newspapers or radi or 


television’ or magazines or talking to people or where? What about the 
_ candidates and issues in statewide’ elections—races like U:S. Senator and 
Governor? And. what about. the candidates and issues in. the national “ 


. . eect te race sd President and Vice president? 


As with the first version seh the question, “newspapers led television inac- 
" quairiting people about local elections,’ but the introduction of “issues” in the 7 
question strengthened nnnapaees lead: ‘over television.. 
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he aiestion a a decreased television’ s lead. 
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Similar results were shown with regard to Avicwide-cicevions: Television’ . 
clearly led neWspapers as a source of information, but eee iseuis” | in 


Pe org ow 3 nie 
Statewide candidates onde Pg ee aS : ; ~ % 
“Television 7 oe “50. 
Newspapers wok gg a . . .. 36 
‘Pople? 6 
Radio : ae a . oe? ne 6 _ 
Magazines e_ 9 oe ee eee a, 8 
ee ar eee ee te se va 
_._. Answers to this different ¥ yersion of the question at the national level clear- 

ly. confirms television’ s dominarice,- but: again it appears that asking about. 
‘issues as well” as: ss ale slightly: cenpes television's lead over 
newan ape ; eres fee ie. | go 

7 . % ‘ > 76° 
Nemae ree and issues: “~. 
. Television , = A 68 

: Newspapers  . . oe 24 . 
Magazines oe \ Bo 
‘Radio . : an , aan a “5” _ 
People 7 oe Se 4 
Total mentions. . i AS ee oa me ol 
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ll 
é All ofthe variations of questions asked over the years on sources of: in 
‘afformation i in elections have confirmed the findings of the first versioris used 
in the past. Newspapers appear to be the: most important medium in local - 
~ elections, although television is rising. Television leads other media fairly 
~ strongly in state elections, and is the dorhinant medium in national elections. 
‘When candidates and i issues are asked about, television is slightly less strong ~ 
Relate to newspapers thant when. candidates alone are asked about. 
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“ Media in a Period 7 oe : 
1 OF Social Change oo pW cae 
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~ past eighteen years. have Been yeats of both social, nee aid turmoil. 


~ Most institutions of society have been increasingly criticized and: challenged: a 
A question: asked in every study has given ‘an overview of how well newspa-. 
- ‘pers ‘and television are regarded at the local level when conipared: with two: 
- ‘other community institutions: ‘schools and government. In 1974, and again 
in this study;: we also.asked about two other local, institutions: churches and - 


- police. People were asked separately about each: 


“In every community, the schools, the newspapers, the cae itdtions, 
the local government, : each has a different job to do. Would you shy: that. 


the local schools (the ones you are familiar. with) are doing an excellent; 
. good, fair! or poor job? How about the local (newspapers, etc. )~are they 
“Job?” 


ee . oe te 
-o 


(the ones) younare Samiliar. with); doing an excellent, good, fete, or poor. 


Tetevisign stations ‘ganitinue ‘to hold a. eommandiag Jead on gio. per-. ; 
formance > oF the thre. other’ comntunity institutions-against. which they 
" “Hidve been’ ‘measured since: 1959. ‘Television stations took:the lead over other. 


: community. institutions in 1967, and showed: a marked ‘ise between 1972 
| ‘and-1974. This year shows television stations holding their lead; and t ‘they 
2 continue to be the only one.of the four community institutions held:in highey 

D ‘regard thag’ i in "1989, while: ‘all three: others ‘dre downs ‘Loeal government 
Shows an improved reading this year, compared with the: past six and i 

4 hewspapérs have shown gains s since hitting their Tow point i in 1971. oe 


In the current study, as in’ 1974, while one-quarter rate ae s per- | 


| pe as less ‘than’ good, very. few. low-rate it..as poor—5%. Only . 

: . churches rival it on this low “ poor” rating. All others have a higher‘ ‘poor’ 

: rating, ‘tanging’ from. eoke for local Spvermpnants down, to: 27% for. news- | 
—— : : ; 4 
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Time Devoted to Opinion on the Air. — 
Since 1971 we have asked‘a question onthe amount of time television 
’ devotes to opinion. During that time, few have criticized telpvision for pro- 
. viding too much time for the expression of opinion. Thre® times as many ‘say 
~ they would like more time devoted to opinions as said less time, Half feel 
there is about the right amount devoted to such material. ‘The fact that the 
“too much” - percentage is up a little and the “too little” ‘percehtage i is down 
suggests that the current amount of opinion on television i is s moré publicly ac- 
ceptable than it has been in any of the ilo measures. “ 
‘ S gheee 
“In its news programs. ‘discussion shows and interviews, elevion, devotes |< 
- a certain. amgunt of time to -opinions— opinions of cothmunity leaders, 
leaders vf organizations, politicians and just average | citizens. Do you 
think television devotes too much, too little, or about, the right a amotint of 
time to having people, express their opinions 0 on the ajr?” see oe . 
: Y 
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Too muchtimetoopinion © | 9 o 9 8 oe | ae 
Tooliitletimetoopinion, =» 31 +36 39 32 
: _ About the right amount hs By Rt 4p 5 4B ee BO 
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The Question of Boverioment Ca over Pregrams | 


Sifice 1963 a question has been asked about government ‘control over 
.television programs: Between 1963 and 1974 there was increasing sentiment 
or less control. This year there is a drop-off in this opinion, with a concur- 
mek rise in the minority who want more government control over programs. iy 
While the most prevalent position continues to be’ that there should be less 
government. control, the margin of lead for this. opinion has narrowed. 


“There has béen.some talk recen tly. about the government paying more. at, 
‘tention to what kinds of programs are shown un television and being more 
“critical of ‘what should and should not be shown. Some people are in favor 
_. of this-as a way of ensuring high qualify television programming. Others 
' | are opposett to it on the grounds that it would result in television programs 
tohich the government, but not necessarilt y the public,. would like. How 
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about jou~do y you : think: the government shpuld ie gle. govtcol: 
over what programs are on TV, or there is & out the right amount’ of . 
. government control of TVeprogramining now, r the. government should 
have less control over what p prgetoms are on TV. 7 . 
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_ “more controlover what oo od — eae 
programs aré on TV , 16. 19 18 #12 17: ‘15. 2 © 
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Attitudes Toward Programs 
And d Commercials 
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ee : , rai ais x . ae . Te hist 
a Saar musi not only cope with the problem of providing television an 


... trayed on television, and (2) the posible iniaige between youthful ageres- | 
ny “sion aid hostility and violent action in telgbiston er entertainment cgeoeamt 


* 


* Women ‘as Portrayed on Television 


_ + 


- Clearly,” women as shown in television ‘programs are not + considered Pe 
‘behind the times. Opinion divides almost equally betweeh'the positions ‘that 
‘-women are ‘portrayed as tore liberated than. they are. today and that they : 7 
os oad ‘portrayed: realistically. “Mpn. are’ ‘exactly divided’ on’ these viewpoints, ; 

while women are slightly more inelined to think women are portrayed:as." 

or liberated than they $n fact; ares: shee pines 


fe oe, eB | MO 
“There's been a lot of talk rare abou the. réle and. position of'w women 

in our society. Thinking of. the television: programs. on ‘these days, would 

"you say that most television. programs. show.women as more old ‘fashioned _ 


# "than they are today, or show’ them. Bmore hi liberated than they are a today; 


; "onshow t them pretty much as they are today?” ny 
Soh 
ite . a Le et 
5 . ’ ae _ \ 
4) = SY 
sa ko 4 
‘ 3 a | 12/76 = 
. . 4 Total sample “Men Women 
é ‘ OF % 
i 55 : ‘ aoe we eo . > 
"More old fashioned % : oe Peo ee MH e 
: poder ae 46.2 AB aT 
"Pretty, much as.they are re | ce | er \ 
CDNINN Gn ee ed eBay ete 
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"Violence on Television ' + 3 . a tg 
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There has been increasing criticism in’ recent years of the amount ‘of: 
violence in télevision programs, with a specific. charge that it leads to’ oy 
violenca ‘by children who see such programs. In order to determine. -how. : 

people would position violence on television as one of a number of possible 

“:eauses of violence in children, a new question was asked in the current study. e 
Results-show that the public—including parents of young children—ranks_ ~. 
_television a relatively lowefourth (fifth, ‘in the case of parents of: ‘younger . 

is children) out. of the seven possible causes asked about, with lack of discipline 

~ at hore seen ‘as the leading cause by far. Also more widely perceived than 

of television as a calise of violence in children areproken homes and too muen 

aceedon: S — ve 3 


. ser 


"Tyrning.n now’ to-another subject, there are some me childgen who are overly a 
“ aggressive, abusive-or hostile toward other people. Mai <auses have been 
Sey - suggested for this. From observations of your own ‘children or other 
- Children you know, which of hese things, if any, do you think are the i 
’ ‘main causes of some ‘children. heing- more ilies and abusive sata nthe: : 
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. _ . *, 7 oe Feccedeld * and over years old ; 
FP . Ve i aa eg ag “only ~ 6yearsold’ only ee 
2%, 7 ped 23 ve a se A Jo - Jo 
ve ae N rénough discipline at a." a. a 52 aan 
Se Memes 8 ey a 9B 
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“RX broken home 4, poe | 49 =; 48 43 0 
se aes 
shite yg eg 
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_t . Thejire t way because .\ ° ie oe : 
their parent} are aggressive < w). 7 a 
‘and abusive' 34.—i«w 40 ai 39 31 
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In a ‘special stady in July, 1975, ‘and pear in “this sity: a | question 1 was 
ad. to-find, out whether the public believes children’s. television programs 
have improved over the past two or three years. As in 1975, the public is.” 
- more indlined | to think children’ S programs have improved than to think they -~ 
: . have declined i in quality:or. stayed the same. Parents of young children are J 
I : tos seeng an improvernent i in children’ s PROREAT 


. 


os “On fl ¢ wholk, oe you think that’ ehildren’s telev bn n programs—those ON 
for children under 12—are beer | 1an'they w 10.07. three years aga, 
= ‘not tds good as shay) were; or ‘are fu: abou ti bias ue 


r) 
ERIC 


. Parent of children a 
’ <Both under 


Be . 


a ‘ ; e - ao ard over 6 
a2 ; gs 12/76 2/76 115: 12/76 | 1/75. 1276, 


“4% % |. 


| Better now 


Notasgoodnow . 19-1 23 26 
~ About the same, 25° 27 34: 32 
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- Attitudes: Toward Commercials” Cf eee oe 


. Past studigs have chowe-that’ midst péspleracent | the concept | of having 

: commercially-sponsored’ television. A question designed. to determine dt; 

'* titides toward- this concept has onsistently shown a large majority | 
favorable toward it. While this is stil] true by a margin of more than three- . 

. and-one-half to one, the minority isagreeing with’ the concept shows. aes 
sharp rise in, this study, Ante highest ee yet shown. : oe 


“Different people have a 1 sorts of things, both good and bad, to say 
abo TV commercials—for example—that they are in poor taste, that 
‘they a informative, that they are amusing, that there are too many of 
* the m, ete. Now, everything considered, do you agree or disagree that hav- 
ing commercials on- TV is or price't e to pay for being able to watch it?” 


"163. 1164 . 167. V68- WATS 1472 11/74 1/76 
ao : 9%. % >: 


“Agtee . 

Disagree, ; _l4. 10° 9-10 10 14 12.. 20 
‘DKINA 5 7 0 98 8 M10, TO, 5. 
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*The Julg1975 tabulations were of le Ww jth cbildrea ap: to age 12 only, while i in- this cay . 
bea were of (People with children up to to se s 


‘Qa 


@ 
ERIC 


z: . : a i . ad 
Commercials in Cllr Probes ; > ; 


& "Because of at ae sals that | ob mercials in ‘hide program nsf com-- 
ts pletely eliminated, questions have been included since £972 specifically ask- 


“ing abayt such commercials. The majority; daar parents of young 
. children, continues to think it is allright to have them, by nearly two- and- ; 
eal ‘to one. ®. Opinion on this is ‘unchangedgince 1 1974. + 
: “Now I'd like to 25k -you abonk pormiercials: on ee teleyision 
io  programs—and” ry mean all kinds, of children’s programs. Some people x 
think ther¢should be no commercials i in.any kind of children’s programs. 
. because: ey ‘feel, children gan be" too easily influenced. Other people, ::s. 
while perhaps objecting to certain commercials, by and large see no harm. 
in them and'think children learn from somé of thein. How do you feel: 


[ that there shuld be no oi alla ik y children’s programs, or thawit > 
‘is all right to have them pe : 


4 
. f 7, : Od ° 

“y fi's . 7 * ; sr 
Total sample Parents of children 
: : \ Bothunder «ff 
ree audovers 
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casi 6 only 


“children’s 11/72 11/74. 11/76 11/72 M74 176 172 74 HY B 
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‘To test the a of negative Fastin, respondents who answered “no 
* commercials” have been asked an additional question. For the first time, 
. more of the mall group who answered “ro commercials” would give-up 
some programs to get rid of the. commercials rather than keep the commer- 
|. Cials to — the programs ae 25 
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 <\“If eliqinating commercials on children’s TV programs meant con- ’ 
“ siderably’ reducing the number of children’s programs, which would. you' re 
. wen | | ° ~ hs hes : a ‘ ae Be ‘ 
a ee ee a ee ee TZ 174 a 
a wa a : ee 7 % Ye . “ ¢ 
“ Eliminating the commercials. ‘ie : in. ee - 
L. and considerably reducing a eee ie ‘ 5 
___ the number of children’s . : rr aa cae 
Programs, or , ‘43 88%" 35e. 54s . 
_Keepingthecommet@misto 38 

ell r keep the children’s programs?" «.. 4 54 
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"6 Sce‘the amount of commercial:time:pexmitted in children’s weekend’ ..'3: 
.:television programs by the industry's Televjsion Code Authority has been . “*~ 
~-seduced.by 41% ‘in the past three or four years, in this yeqr’s study a question 
. was included to.determine public awareness of this fact. Clearly, this is not ; 
known to the large ‘majority. Over four in ter said they didn’t know enough’ ea 
to make A judgment, and only 3.%:think there is less commercial time com- 
pared with 36%, who think, there-is more time. Furthermore, while parents 
of ‘young children are less inclined to say they are nable to make a judg- 
“ment, those who do express an opinfon overwhelmingly think there is more: ,/ 
_commercial-time rathe@than léss—the opposite ofthefacts; oat * ; 
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“We'd like your estimate of the amount of time-for commercials agd/an:.. 
nouricements on children’s, television Programs now as compare ' with oe 
... three or ‘four years.ago. We're talking about daytime programs on Satur- 
_ days and Sundays. Do you think there's a lot more fime for commercials 
and announcements now’ than then, a little ‘more tinie,. about the.same — 
amount of time, alittle less time, ora lot less.time now than then, or don’t : 
-. you-know enough. about commercials in children’s programs to. makea” + 
judgment?”™ PGR a » *% pe Go at oo hae 
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*This represented 12% of the total sample in 1972.:9% “the total sample in 1974, and 14% of 
‘the total sample in 1976, coe Por “ghens ve 
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: "Parents of childfen So ie " 
" Under 6 + Both under "618 


only ; te -and over 6, 
; %: . 


ifs ‘A lot more time now | 


_ Alittle more time now... Ll bo: 
About the same amount ~~. 18 ‘19 _ 
“~“Allttle less time now " fe OE Be BS 
A lot less time now’ ae a rr} 


be _DKINA | ats . « 24. 
The int we de “after. ‘examining the results of ‘the 1974 re 
a yithregard te to. commercially sponsored television continue’ ‘to hold. Valid on. A 
. “the basis of the latest results, but with some modifications: '-., : 

(Q). The American able continues ‘its strong endorsemeiit of the commer: 

cially sponsored systein of: broadcasting, but lessthan in past years. 
2 (2): While criticism of some aspects of television's performance exists; the” 7 
critics are in the minority—although the nanaey appears) in. certain. 
os ‘ instances, to be increasing somewhat. | 

(3) Most, including crits: agree chathaving comineretls i is a fair “price” 
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i Television itiriean Office indicated. ee freas or aihieds it wished 


‘ to have covered in this year’s ‘study. The Roper. Organization assumes full, 
- responsibility for'the wording of the questions, the study design, and. . 
analysis of results included i in this report. 


This year the study was conducted iri ‘two:sets of questions. All trend aus: 


: tions, ineluding those. on hours of viewing and the election, were iifdltided 
a Rorer REPORTS study’ that was in the field i in mid-November following ol 
Presidential election. As in prévious surveys, the early questions in the ques- 


~ tionnaire dealt with the various media (newspapers; television; magazines, cs 
_ radio}. ‘Later the’ ‘interview focused, on television itself. This approach’ was 4% 


- used S§*that answers.to, the earlier questions would-1 not be biased, for: or 
coe against elevision. - 7 


nd set of questions, aalhly new ones that iad not’ been asked 
inchided i in the Roper Retorrsstudy shat was in the field in early 7 


Reports, as in the earlier TIO studies. It is a ‘nationwide cross section of the 
non-institutionalized population 18 years and older living i ip the Continental . 
United States.’ It is representative of all ages 18 and over, all sizes of com- - 
munity, geographic areas. and « economic levels. fitach study— November | 
“ and December—2, 000 personal, intéfviews were conducted by, experienced, 
: trained interviewers. , “¢ a 
The. samples since 1971 heave included 18 to 20 year. olds beatic of the . 
lowering of age limits for voting. It-was determined through weighting: pro: 
~‘cedurés‘and retabulating that inclusion of this younger group did not affect - 
results:in total. This means that trend. differences. feeter(t: in the studigs ' are 
, meaningful, and ¢ are due to changes in attitude of the population asa whole. 


‘§ A multistaged, stratified, area prababiesy ae is used for Roper 
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, BurnsW. Rover, Chairman 
ag ahnee . The Roper Organization, Inc. 
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"Burns ve Roven, board shania of The. Roper: Orga pe. 
Ine , has 32 years of experience. in conducting research. His 


- father, the late Elfio Roper, was until his death’ a’direstor of the, 
* firm, The organization | conducts:custom research studies for a va-" 
_Tiety of individual clients. In*addition, it has a mbetioden 
“research service, ROPER REPORTS, which ten ‘timés each year 
monitors public opinion ona range. ‘of social, political and eco- | 
nomic issues and i is subscribed to by goverriment agencies,’ trade 


and: ‘professionak. associations, leading firms i in American industry oe 
; ad petals agenties. ee 


wtind Pevevisit invSRadvton Orncewisicsteblished i in n' 1986 by the 
National Association of Broadcasters to serve as.a two-way bridge 
between the television industry’ ‘and its many publics. The Office 
provides: référence and‘ d#formation sé sérvices; publicizes programs” 
of special interest; conducts research.on public ‘attitudes toward 
television; and issues publications and audiovisual materials ¢ on. 


the structure ‘and operation of the ir dustry.: ‘It: receives financial 


support from commercial and educational television stations, the 


- three’ commercial networks and Cee Association of 
Broadcasters... , _ 
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Television Information Office 5s 
.. 745 Fifth Avenue, New York, 'N.Y. 10022... 
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